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Owned, operated and governed in collaboration
with fellow members

Working with members who have adopted the
proactive risk management culture of our
membership

Members have a dedicated Risk Control
Specialist, Member Services Partner and
Member Representatives working as an
extension of their team

IPARKS IS THE RISK MANAGEMENT
AFFINITY PARTNER OF THE IAPD
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FROM THE EDITOR

Always Have a
Backup Plan

“There's no harm in hoping
for the best as long as you're
prepared for the worst.” —
Stephen King

While the quote above might
seem pessimistic in nature, it
reflects humanity's ability to
be ready for anything. With every opportunity for
something great, there usually comes the possibility of
catastrophic failure, and all of us have to be prepared
for things to go either way in an instant.

There's no better example than the work that you do
every day. There are endless possibilities for the great
things you and your fellow park and recreation
volunteers, professionals and elected officials can
accomplish together, yet the true strength lies in being
able to handle any hand you are dealt.

Flexibility, communication, and forward-thinking are
some of the true strengths so many of you carry in
your everyday lives. It's these core elements that keep
your community informed, safe, and reassured, no
matter the situation.

This issue looks at risk management and how your
agencies can better communicate times of difficulty
and streamline the process of pivoting to be ahead of
any and all possible outcomes from a program, event,
or activity.

We have some phenomenal articles this issue, starting
with Safeguarding Success: Making Risk
Management Everyone's Job in Park Districts from the
Itasca Park District and the West Chicago Park District
on page 14. Next, Jill Allread returns to IP&R
magazine in Managing Risk Begins with Building
Stronger Community Connections on page 18. Finally,
we have Defensibility in the World of Aquatics by
StarGuard ELITE on page 22, discussing how to make
sure your agency has a safe summer.

Take a moment in your busy day to read these great
stories and take away something that will help ensure
your agency is building a solid foundation of risk
management.

Thanks for reading!
— Wayne Utterback, Editor

Photo Credit: The cover image was provided by Angie Pace-
Tousignant from the Kankakee Valley Park District. The photo
won an honorable mention in the 2023 Give Us Your Best
Shot photo contest.
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GET ON BOARD

The Power to Persuade

Peter M. Murphy, Esq., CAE, IOM
IAPD President and CEO

The IAPD Legislative Conference was held May 7" and 8"
with more than 300 IAPD members coming to the state
Capitol to advocate for full funding of the OSLAD program at
$55 million and to oppose Governor Pritzker's proposed
sweep of OSLAD in fiscal year 2025.

Other educational opportunities also abound at IAPD. On
May 2", The IAPD Leadership Institute kicked off with
Chakisse Newton, speaking about The Power to Persuade:
Mastering the Art of Influencing Others.

The next offering in The Leadership Institute Series will take
place on Thursday, June 6th, featuring the topic: Success
Skills: How to Achieve More by Making the Habits You
Want and Breaking the Habits that Hold You Back. This
program will be held from 6:30 p.m. to 7:30 p.m. and will
be a virtual program offered to the membership.

The following month on Thursday, July 25, 2024, The
Leadership Institute will again offer a virtual program from
6:30 p.m. to 7:30 p.m., entitled How to Get What You
Want: Communicating for Results.

The Leadership institute will conclude on August 22™ with
an in-person workshop at the Itasca Park District's
Recreation Fitness Center from 6:00 p.m. to 9:00 p.m. This
program is entitled Conflict of Conversation: Practical
Conflict Resolution Skills for Leaders. This year's speaker,
Chakisse Newton, is a fantastic presenter so plan to
participate and elevate your boardmanship game.

Board Culture

One of the issues that seems to come up frequently with
regard to board governance is the culture of an organization
and how to keep board decision-making civil.

One of the top self-evident tips is to try to listen fully to the
views of other board members. In short, you can agree to
disagree but keep the discussion focused on the issues, not
the people commenting on them. Encourage the board to try
to avoid petty comments or insults when listening to other's
views.

6 Illinois Parks & Recreation

A key to success is dialogue and not debate. There are
three steps to ensure that you as a board member are
engaging in the right conversation with fellow board
members.

The first is to ask thoughtful questions. To make informed
leadership decisions, you need to ask simple, clear, well-
thought-out questions. For example: How does this
proposal align with the park district's mission? Some of the
board has been quiet about this. What do you each think?
Do you agree, do you have questions, or do you need more
information?

“The single biggest
problem in communication

is the illusion that it has

taken place.”
— George Bernard Shaw

The next step is to listen for understanding. Effective board
service means spending more time listening than speaking.
Here are some suggested effective ways to listen for
understanding:

* Don't develop your answer while listening to the other
person until they are done speaking. In other words,
listen for understanding, not for responding.

* Recognize that you listen less carefully when you
assume that the conversation isn't important. Every
conversation is important to the person speaking so
check that assumption at the door.

* And finally, gauge what and when to probe. How do
you know when to push for a robust conversation and
when to keep it concise? Have everyone's questions
been put on the table and have full answers been
given?

www.lLipra.org



These are just several approaches to try and keep a board discussion on
point. This framework will hopefully eliminate extraneous comments
and petty remarks that may otherwise occur.

Board Ethics

Ethical conduct includes moral principles and values. Ethics are
personal and just because something is legal (or not illegal) does not
make it ethical. Ethics involve sound judgement.

To help boards do more than debate ethical practices, the IAPD has
established the following Board Member Code of Ethics:

As a member of the board, | will:

* Represent the interests of all people in my community. | will not
favor any particular special interests.

* Not use my service on this board for my own personal advantage
or for the advantage of my friends or supporters.

» Keep privileged information confidential.

* Approach all board issues with an open mind, prepared to make
the best decisions for everyone involved.

* Do nothing to violate the trust of those who elected or appointed
me to the board or of those we serve.

* Focus my efforts on the mission of the agency and not on my
personal goals.

* Never exercise authority as a board member except when acting
in a meeting with the full board or as | am delegated by the
board.

After adopting your ethics code, you should also conduct annual ethics
audits. This gives the board an opportunity to evaluate whether board
decisions, conduct and meetings comply with the adopted code. It
helps bring the board and agency's core values into focus with the
media and the public you serve.

Unless attention (and audits) is given to the code of ethics, it might not
be practiced. Don't assume it will be automatically followed. An annual
or semiannual audit and board discussion will increase awareness and
remind your fellow board members to put into practice the code.

Include open discussions on the audit at your annual board retreats.
The board that follows a code of ethics will more likely be successful in
fulfilling its mission to effectively serve the public who elected them to
office.

Remember, ethics often include the tenants of the Golden Rule.

In essence, ethics involves such concepts as trust, duty, honesty,
integrity, fairness, and professional responsibilities. Commonly,
unethical conduct is considered to be cheating, lying and dishonesty.
But it is also ridicule, snarky comments, sarcasm, and a failure to
engage in a professional way.

One of the most important roles of a board member is to make sure that
the governance process at your park district runs smoothly and
efficiently. By using the aforementioned tips, this should lead to more
board camaraderie, shorter board meetings and more effective
decisions.

Thank you for your board service.

IAPD
Calendar of Events

Aug. 17

Park District
Conservation Day
State Fairgrounds,
Springfield

Oct. 8-10
NRPA Annual
Conference
Atlanta, Georgia

Oct. 25

Best of the Best
Awards Gala
Chevy Chase
Country Club
Wheeling Park
District

SN
Institute

Thursday, June 6
Success Skills: How
to Achieve More by
Making the Habits
You Want and
Breaking the Habits
That Hold You Back
Virtual via Zoom

6:30 to 7:30 p.m.

Thursday, July 25
How to Get What
You Want:
Communicating for
Results

Virtual via Zoom

6:30 to 7:30 p.m.

Thursday, August 22
From Conflict to
Conversation:
Practical Conflict
Resolution Skills for
Leaders

In-Person

6to 9 p.m.

Itasca Park District

Nov. 7

Legal Symposium
Hyatt
Lodge/Conference
Center

Oak Brook, IL

Jan. 23-25, 2025
2025 IAPD/IPRA
Soaring to New
Heights
Conference
Hyatt Regency,
Chicago

o

IAPD

Summer Golf Tour

IAPD Summer
Golf Tour
Wednesday, July 31
Sanctuary Golf
Course

New Lenox
Community Park
District

Monday, August 26
Shepherd's Crook
Golf Course

Zion Park District

Monday,
September 30
Sunset Valley Golf
Club

Park District of
Highland Park

1APD

Illinois Association of Park Districts
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EYE ON THE PROFESSION

A CLOSER LOOK AT TRENDS AND ISSUES IN THE PARK AND RECREATION PROFESSION

You've Got the Goods,

Now Brand the Experience

| By Suzi Wirtz, IOM
IPRA Executive Director

Being in the field of parks, recreation and/or conservation,
you are quite familiar with (and highly skilled at!) supporting
your community and working with a wide variety of
stakeholders—from families to legislators to your own staff
and boards. As I've been making my way around Illinois to
meet IPRA members, | am constantly and equally impressed
with every facility, planned improvement, financial decision,
staff responsibility and the sheer passion exhibited by IPRA
members. Part of what members are so proud to show me is
the unique experience community members get when they
visit the [INSERT YOUR PARK DISTRICT]. They highlight
how many people are able to utilize the resources, the
accessibility, the diversity, and the depth of knowledge of
their staff members. They explain to me about how special
every person feels when visiting their parks, gym, pool,
fields, trails, the list goes on. This, for all intents and
purposes, is branding. And, it's really, really important.

Therefore, | decided to do a little research for this month's
column to offer some of the newest and most relevant
branding and marketing tips for your agency.

1. What's ALWAYS in style is knowing your audience.
Make sure you have the demographics of your
community as you promote your brand. Who are you
appealing to when talking about your programs and
services? Check your social media analytics for
clues. Have a conversation with more than a few
people as they walk though your agency doors, with
a few set questions to capture likes, dislikes,
suggestions and attitudes. Create personas of what
your target consumer “looks like.” This allows you to
then tailor to their needs, segment audiences and
write specific messages or text.

8 Illinois Parks & Recreation

Short, but sweet. Less is more. People tend to read
less and scroll more. So, when thinking of emails or
social media to build your brand, pack a punch with
a few words. Use consistent language from your
website and tagline. Get to the point quickly and
focus the message. Make it “skimmable.”

Emphasize the experience — even over benefits,
and especially over features. The experience evokes
emotion, which is what | have witnessed over and
over during my agency visits this year. It's the
thoughts and feelings for your facilities and
programs. How do people react after attending an
event? What actions do they take? Of course, every
person is different, but what trends can you
identify?

Let your community speak for you. User-generated
content is a must. When you promote your brand
on social media, do you ask for comments? Do you
pose questions that encourage engagement? When
people visit your agency, is there a place for them to
offer feedback? Those comments can become
testimonials that ensure you are staying on
brand—and they make you more credible.

Don't reinvent the wheel. If someone else is doing
something you admire, make it your own. Tweak a
message to make it relevant. Change some words to
customize it. Look at your website and insert your
programs, services and other unique offerings. A
former colleague of mine referred to this as the
CASE methodology: Copy And Steal Everything. We
can change that “s” word to “share” and it has the
same outcome. And, look to your professional
association for help!

www.lLipra.org



IPRA Builds Awareness through Unplug Illinois
Several years ago, IPRA embarked on a brand/public
awareness campaign to educate communities about the value
of parks and recreation. Initially, we felt we needed
something to bridge the proven disconnect between citizens
and elected officials about the essentiality of parks,
recreation, and conservation. This campaign was called
Unplug lllinois and it has grown every year. This year, Unplug
Illinois Day is Saturday, July 13 and we expect it to be bigger
and better than ever!

Unplug Illinois works locally and statewide, from the smallest
park and recreation agency to the largest in Illinois. Unplug
[llinois encourages people to unplug from their devices and
'plug into' all the recreational opportunities local park,
recreation, and conservation agencies offer. It communicates
how parks deliver value in people's lives and communities,
parks provide healthier, sustainable communities and play
delivers benefits to all.

Did you know that play, in almost any form, has benefits for
adults? It reduces stress, improves feelings of optimism,
builds cognitive flexibility and is even theorized to help attract
and keep friends. Despite play's decreasing importance in our
results-driven culture, researchers continue to find evidence
for the power of play in almost every domain. Something
every IPRA member already knows!

A recent study led by Harvard T.H. Chan School of Public
Health also indicates that living near green spaces, parks, or
bodies of water may help protect older adults from first-time
hospitalizations for neurodegenerative diseases such as
Alzheimer's and Parkinson's.

These are just a couple of examples of the importance of
parks, recreation, and conservation in the communities we
serve. You can learn more about Unplug lllinois Day at
www.unplugillinois.org. Plan to host your own events, and
look to IPRA to provide marketing tools and tips specifically
for Unplug lllinois Day.

Check out the Unplug lllinois Day events happening near you
at members.ilipra.org/unplugcalendar, and be sure to add the
events you have planned, too! Have questions, or want to
learn more? Contact Heather Weishaar, Communications &
Marketing Director at heather@ilipra.org.

As we enter the busy summer months, | hope you all take
some time to 'unplug' and recharge — and use some of that
screen time to imagine new branding efforts!

IPRA Upcoming Events

Maximizing Use at Your
Programs and Facilities:
A Consumer-Centric

Approach
July 10 & July 18 - Webinar

Parks and recreation customers
are sharp individuals. They
choose whether to “consume”
your program, service or facility
based on a variety of different
factors. Consumer behavior is a
complex interplay of
psychological, social, cultural,
and economic factors.
Understanding these factors will
enable the parks and recreation
professional to deliver relevant
and sustainable programs,
events, and facilities.

6th Annual Unplug

lllinois Day

July 13

Locations throughout lllinois, visit:
members.ilipra.org/unplugcalendar

The 6th Annual Unplug lllinois
Day is Saturday, July 13, 2024
— join park, recreation, and
conservation agencies state-
wide in planning an event to

highlight the programs and
facilities that make your
community thrive! Unplug lllinois
promotes the value that parks,
recreation and conservation play
in creating healthier communities
and encourages people to get out,
unplug, play, and engage with one
another through experiences at
local park, recreation, and
conservation agencies.

Challenging
Conversations Don't
Have to Weigh You

Down
August 14 & August 15 -
Webinar

We will all have challenging
conversations in our workplace.
But how you handle those
conversations can make a world
of difference to your success and
the success of your team. There
are several communication
strategies that everyone can
engage in and master to resolve
workplace conflict successfully.
Let's discuss five of those
strategies to help elevate you and
your staff.

Visit ILipra.org for more information and to register.

Professional Development School
Eagle Ridge R&sort-& Spa, Galena
November:10:-13, 2024
Registefatikipra.org

ILLINOI
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STATEHOUSE INSIDER

ISSUES & INSIGHTS FROM THE LEGAL/LEGISLATIVE SCENE

Both Law and Facts Key to Buying

and Selling Park Property

Jason Anselment
IAPD General Counsel

Among the hundreds of legal inquiries IAPD receives from members
each year are questions related to the requirements for buying and
selling park district property. Perhaps the frequency of these queries is
because park districts have acquired thousands of acres of open space,
but the confusion may also result from the number of applicable
statutes depending upon the details of the transaction.

Below are the answers to some of the most common questions which
provide guidance on the rules for buying and selling park property.

Acquiring Park Property

1. Can a park district accept the donation of real property like it
often does with cash gifts?

Park districts have general authority to acquire real estate for park
purposes under the general powers set forth in the Park District Code.'
These powers are not limited to purchases of real property. The Park
District Code also expressly provides the authority to acquire property
by gift or legacy.

Before accepting a gift of real property, however, it is important to
exercise the same level of due diligence as when buying property with
cash or bond proceeds. For example, it is important to know the
historical uses of the property and whether there are any
environmental risks. It is also important to determine whether the
donor-grantor has fee simple title to the property, whether the
property is free and clear of all liens or other encumbrances, and
whether there are any other deed restrictions.

The fact that property may be “free” does not obviate the need for due
diligence. The park district should still ensure that it has all relevant
information to assess risk and liability before accepting gifted

property. So, it is critical to consult local counsel.

2. Can park districts acquire property through eminent domain?

Though rarely used, park districts do possess eminent domain
authority. In order to exercise these condemnation powers, the
specific procedures set forth in the Eminent Domain Act' must be
followed.

Ultimately, the park district must commence a lawsuit to condemn
property, so this method can be very costly, time consuming, and
contentious.

3. Is a park district permitted to own property outside the park
district's corporate boundaries?

Park districts may acquire property outside of their corporate
boundaries." Where a park district owns property outside its
boundaries, the Park District Code specifically provides that the park
district has the same control and power over that property that it does

with property it owns within its corporate limits.

10 Illinois Parks & Recreation

A few members have also sought clarity between owning property
outside the district's corporate boundaries and annexation.
Annexation is the method by which a district expands its corporate
boundaries for jurisdictional and property tax purposes by bringing
additional territory within its borders.” However, annexation does
not equate to ownership. A district can, and typically does, annex
property without actually purchasing it. Likewise, ownership does
not equate to annexation. A district can acquire property outside its
boundaries without annexing that territory into the district's
corporate boundaries, though where such property is contiguous to
the district's existing boundaries it usually makes sense to also
annex it.

4. Are there other ways to obtain an interest in real property
besides ownership?

Park districts can also lease real estate for up to 99 years with the
approval of two-thirds of the board.’Many agencies that are in
densely populated areas with a high demand for recreational services
and scarce open space have found lease agreements to be
particularly helpful. Of course, park districts have also obtained
access to land through intergovernmental agreements and public-
private partnerships.

Selling Park District Property

Because park districts are organized in part to preserve and protect
open space for public enjoyment, the Park District Code makes it
much more difficult to sell or dispose of park district property than to
acquire it. That said, the Park District Code also recognizes that there
may be times where it is advantageous to exchange one parcel of
land for another, to cooperate with other units of government, or, in
rare instances, to sell property that is no longer needed for park
purposes.

Selling park property is complex and often controversial. In addition
to citizen objections, the applicable statutes and procedures depend
upon a number of factors including the size of the parcel, the
proposed purchaser, current and future use, and whether substitute
property will be provided. Deed restrictions may also impact the
proposed transfer, particularly if the property was acquired by gift or
legacy. So, it is again important to engage local counsel when
considering the sale of park district property.

1. Many years ago, the park district accepted a donation of land on
the edge of the park district. The property is about an acre. The
district has explored possible options for utilizing the land for park
purpose, but it is isolated, difficult to access, and costly to maintain.
The Board of Commissioners has determined that the property is
simply not needed. Do we have to go to referendum for permission
to sell this land?

www.lLipra.org



Perhaps to address circumstances just like this, the Park
Commissioners Land Sale Act” provides an alternative to the standard
procedures for selling property by referendum under the Park District
Code. Where the land is 3 acres or less and the park board
determines that it is no longer needed by, or useful to, the park
district, the board may seek court approval to sell the property
without a referendum. This abbreviated process still requires the
court to conduct a hearing, and the district must provide notice by
newspaper publication.

This simpler process does not excuse the need for the park district to
exercise sound business judgment such as having the property
appraised. Again, selling park property can be very controversial, and
the park district should always ensure that it receives fair market
value to help mitigate criticism or the likelihood of objection to the
proposed sale.

2. The park district acquired 40 acres of open space many years ago
with the intention to develop a park in the future. Our community is
much different today, and the location is no longer desirable for park
purposes. A local developer would like to acquire the property for
commercial development. Can we sell it without going to
referendum?

There is no statutory authority to sell park property in excess of 3
acres to a commercial developer for a cash payment unless the
district utilizes the referendum procedures outlined in #4 below.
However, another option may exist if the developer owns and is
willing to exchange property that is of substantially equal or greater
value and of substantially the same or greater suitability for park
purposes without additional cost to the park district. Prior to such an
exchange, two appraisals are required, the park board must hold a
public meeting to consider the exchange and publish three notices in
the newspaper more than 10 days prior to the meeting. These notices
cannot be more than 10 days apart.”

3. Our village may also be interested in acquiring the 40 acre tract.
Does this change the analysis or are there other options?

Subject to specific limits, there is somewhat more flexibility when it
comes to selling property to another governmental entity. First, the
Park District Code provides authority for conveyances to another
governmental unit if the deed contains a covenant to hold and
maintain the property as a public park or for recreational purposes.
This covenant must provide that ownership automatically reverts to
the park district if the governmental unit violates the covenant.
Alternatively, the Park District Code allows another governmental unit
to exchange property of substantially the same size or larger and of
substantially the same or greater suitability for park purposes without
additional costs to the park district.”

viii

A third option exists under the Park Commissioners Land Conveyance
Act if the property lies wholly within the limits of a city. In that case,
a park district is permitted to transfer property to the city to be held
and maintained for park, playground and neighborhood center
purposes.” That statute still requires a referendum, but voters can
approve the transfer to the city without a public auction if the city
accepts it by ordinance within 90 days of the referendum.

A fourth and much simpler option for transferring park property to
another governmental unit can be found in the Local Government
Property Transfer Act.” This Act allows a municipal corporation or
political subdivision such as a park district to approve a resolution or
ordinance by a two-thirds vote to transfer property to another
governmental unit that is wholly within, coextensive with, or partly
within and partly without its corporate limits. This is by far the
easiest process for transferring park district property if the proposed
transfer qualifies.

Please note, however, that unless (i) the real estate is subject to a
covenant referenced above, (ii) the real estate is conveyed and
replaced as referenced above, or (iii) the park district's boundaries are
situated wholly within the corporate limits of the unit of local
government or school district to which the property is being

transferred, then the real estate can only be conveyed for a price not
less than the appraised value of the real estate as determined by the
average of 3 written MAI certified appraisals or by the average of 3
written certified appraisals of State certified or licensed real estate
appraisers.”

4. Is a park district ever permitted to sell property greater than 3
acres to a non-governmental entity without a restriction requiring
recreational use or without receiving an exchange of substantially
similar property?

As noted in the prior examples, the procedures for selling property
depend upon specific facts such as the characteristics of the buyer,
the size of the parcel, deed restrictions, and whether there is a
substitute conveyance or exchange. However, unless the proposed
transfer satisfies an exception outlined above, the general rule is that
a park district may only sell property after following these
procedures:™

* Park board adopts a resolution by a four-fifths vote declaring its
intention to sell or transfer the property because it is no longer
useful or necessary for park purposes;

The resolution is published at least 3 times in a newspaper in
general circulation in the district (the notices may not be more
than 10 days apart and the resolution is not effective until 10
days after the publication);

The district then certifies the question of selling or transferring the
property to the proper election officials to be placed on the ballot
at a regular election, and notice of the referendum is provided in
accordance with general election law;

A majority of voters voting at a regular election approve the
transfer or sale;

Board adopts a second resolution fixing the time, place and terms
of sale that meet the minimum requirements spelled out in the
Park District Code;

Board gives two weeks' notice of the time, place and terms of the
sale by newspaper publication each week for two successive
weeks beginning not less than 15 days prior to the sale in the
form set forth in section 10-7d of the Park District Code;
Thereafter, the board may sell the property to the highest
responsible bidder at a public auction.

Although these procedures may seem burdensome, it is important to
remember that park districts are in the business of preserving and
protecting open space in perpetuity, not disposing of it.

5. Can the park district simply lease the property instead?

A park district may retain its ownership interest in the real estate and
lease it in order to collect rents if the board of commissioners
determines the property is not required for park and recreational
purposes. However, the lease term may not exceed 90 years, i.e., 42
times the term allowed for installment purchases. Additionally, if the
park district's population is 3,000 or less, the property is greater than
70% of the district's total property, and the current use will be
substantially altered, the district still must follow the referendum
procedures set forth in the answer to #4 above.™

As with sales, a park district can also lease property to another
governmental unit that commits to hold and maintain the property as
a public park or for recreational purposes or to provide property of
substantially the same size or larger for park purposes without
additional costs to the park district.” Note that the Park District Code
contains a few additional restrictions on the sale or lease of property
to the State of lllinois.™

' 70 ILCS 1205/8-1(b)(1) “'70 ILCS 1205/10-7 (a)
" 735 ILCS 30/1-1-1 et seq. Note also that this "1d.

authority generally does not allow a park district to *70 ILCS 1240/1

condemn property outside its borders. “ 50 ILCS 605/1 et seq.
" See 70 ILCS 1205/8-1(b)(1)) *70 ILCS 1205/10-7(d-5)
¥ 70 ILCS 1205/3-1 et seq. “'70 ILCS 1205/10-7a-7d
"70ILCS 1205/8-16 *70 ILCS 1205/10-7(e)-(f)
"70 ILCS 1235/1 “ 70 ILCS 1205/10-7(a)
"70 ILCS 1205/10-7(b) “d.
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EDUCATION CORNER

FOSTERING INFORMATION AND LIFELONG LEARNING FOR PRACTITIONERS

That's the Way (I Like It)

By Duane Smith, CPRP
IPRA Education Director

In the dynamic field of parks, recreation, and conservation
management, effective communication is not just a tool for
engagement but also a critical component of risk
management. Today's practitioners navigate a unique
professional landscape that includes more staff
diversification and a demand for inclusive services that
cater to an increasingly diverse audience spanning multiple
generations. Whether its Baby Boomers, Generation X,
Millennials, Generation Z, or Generation Alpha, each
comes with its distinct characteristics, preferences, and
communication styles. Understanding and adapting to
these generational differences is not just about enhancing
user experience. It's without a doubt a strategic necessity
for mitigating risks, ensuring safety, and promoting
inclusivity.

At the heart of effective communication lies the recognition
that we're working in a 5G world, one that commonly
spans five generations, and sometimes six. It's critical for
us to understand, in risk management and everything else
related to parks and recreation, that park users, staff, and
volunteers engage with information in different ways.
According to a recent LinkedIn article powered by Al, Baby
Boomers might prefer more hierarchical and traditional
forms of communication such as newsletters and public
announcements. Generation X values direct and efficient
communications, often favoring email or phone calls for
receiving information. Millennials, having grown up in the
digital age, favor informal and collaborative
communication methods such as social media and mobile
apps. Generations Z and Alpha, the digital natives, expect
interactive and visually engaging communication across
multiple platforms.

One of the primary responsibilities of park and recreation
professionals is ensuring the safety of everyone in their
environment, and something as simple as tailoring
communication strategies to meet the needs of different
generations can enhance the effectiveness of overall safety.
In spirit of the impending summer season, let's look at pool
and trail safety as examples. A printed poster about the
hazards of running on the pool deck might catch the
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attention of Baby Boomers and Generation X, whereas a
short, engaging video shared via digital screen in a foyer,
locker room, or the pool deck can be more effective for
reaching Millennials and the Digital Natives. Printed signage
about trail closures due to flooding or other obstructions
might work well for us Gen X-ers, but automated text
notifications pushed at different times or locations
throughout the trail would work better for my two teenage
kids, or the Gen Z-ers.

So, what are some best practices to get you started with
better communication for risk mitigation? For starters,
become an ally for inclusivity. That might seem a bit out of
left field considering the theme of this issue, but the reality
is, as explained in my own terms, an ally looks beyond
oneself to better understand, promote, and protect the
interests of others. To become an effective communicator,
you have to be willing and able to understand other people,
and that can be challenging on a number of different levels.
Next, educate yourself on the intricacies of communication
styles across the 5Gs in the workforce, then organize staff
trainings to educate your team about those differences and
how to effectively reach more people using various
communication techniques. Not only will your team reach
across more generations, but also, you'll help foster a culture
of inclusivity at your agency by equipping practitioners with
the tools to navigate communication challenges, especially
those in safety and risk management.

Recognizing and adapting to the different communication
styles of various generations is not just a matter of
enhancing engagement or user experience—it's a
fundamental component of effective risk management in
parks and recreation. By developing and implementing
tailored communication strategies, park and recreation
professionals can ensure safety, foster compliance, and build
inclusive communities. When patrons feel safe and have a
positive experience, regardless of age, they’ll most definitely
be singing to the tune of KC and The Sunshine Band, “And
that's the way, uh-huh uh-huh, I like it!”
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IPDLAF+
CLASS

lllinois Park District Liquid Asset
Fund Plus is sponsored by the Illinois
Association of Park Districts and the
lllinois Park & Recreation Association

Partnerships
marctter.

It's always good to have a partner when it
comes to investing—one you can count on
in all types of challenging situations.

At IPDLAF+ Class, our professional team
bases its investment philosophy on safety
and preservation of principal so that we
can assist you in any investment climate.

Why rely on us? Learn more at IPDLAF.org
or talk with our representative, Michelle Binns.

Michelle Binns, Senior Managing Consultant
312.523.2428 | binnsm@pfmam.com

This information s for institutional investor use only, not for further
distribution to retail investors, and does not represent an offer to sell or a
solicitation of an offer to buy or sell any fund or other security. Investors
should consider the Trust's investment objectives, risks, charges and
expenses before investing in the Trust. This and other information about
the Trust is available in the Trust's current Information Statement, which
should be read carefully before investing. A copy of the Trust’s Information
Statement may be obtained by calling 1-800-731-6870 for the IlIT Class and
1-800-731-6830 for the IPDLAF+ Class and is also available on the Trust's
websites at www.iiit.us and www.ipdlaf.org. While both the IlIT and IPDLAF+
Classes of the lllinois Portfolio seek to maintain a stable net asset value of
$1.00 per share and the lllinois TERM series seek to achieve a net asset
value of $1.00 per share at its stated maturity, it is possible to lose money
investing in the Trust. An investment in the Trust is not insured or guaranteed
by the Federal Deposit Insurance Corporation or any other government
agency. Shares of the Trust are distributed by PFM Fund Distributors,
Inc., member Financial Industry Requlatory Authority (FINRA) (www.finra.
org) and Securities Investor Protection Corporation (SIPC) (www.sipc.org).
PFM Fund Distributors, Inc. is an affiliate of PFM Asset Management LLC.



SAFEGUARDING
SUCCESS:

MAKING RISK MANAGEMENT
EVERYONE'S JOB IN PARK DISTRICTS

In the multifaceted realm of park districts, the significance of risk

BY LILY MEDINA, Superintendent of Marketing management extends beyond the specialized domain of dedicated
& Communications, Itasca Park District & risk management agencies, safety committees, and leadership
DANIELLE SPENCE, Marketing & roles. This article highlights the essential contributions of
Communications Manager, West Chicago Park District individuals who aren't typically involved in risk management,

emphasizing their crucial roles in enhancing overall preparedness.
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Acknowledging that not everyone is a risk manager, the
focus shifts to empowering all staff members to contribute
their knowledge and tools to risk identification, and
minimization. From understanding processes, executing
procedures, and creating materials, to instilling a proactive
mindset among entry-level staff, this article aims to inspire
a collective responsibility for safety, creating a culture of
preparedness that benefits the entire park district
community.

A fundamental aspect of risk management is training,
extending to both staff and volunteers. Beyond the routine
orientation, which includes the review of documents and
processes, innovative training methods like memory games
can be employed to enhance information retention through
personal connection. Navigating a manual packed with
forms and white papers can be tedious, especially when
information is crucial during a crisis. It's vital to leverage
available resources for creating visually engaging materials.
Consider collaborating with the marketing department to
develop content that facilitates easy recognition and
accessibility.

PARKS & FACILITIES

A parks department, by the nature of its work, typically has
a higher expectation of risk management. Inspections and
maintenance for buildings, tools and machinery along with
personal protective equipment can prevent injuries and
workman's comp instances. Despite these precautions,

ACKNOWLEDGING THAT NOT
ERYONE IS A RISK MANAGER,
THE FOCUS SHIFTS TO

EMPOWERING ALL STAFF
MEMBERS TO CONTRIBUTE THEIR
KNOWLEDGE AND TOOLS TO

RISK IDENTIFICATION, AND
MINIMIZATION.

incidents can still happen. It is essential to identify hazards
and review standards after any incident, this way
readdressing critical areas with staff and reinforcing
commitment to safety and continuous improvement.

Facility awareness is usually assigned to building
managers, but they may not always be present. It's crucial
for all staff, regardless of their position, to know facility
maps, evacuation routes, and the locations of AEDs and
fire extinguishers. Although rare, being aware of the main
water shut-off, gas shut-offs and electrical panels can be
valuable. For instance, if a sprinkler is accidentally
triggered without a fire threat, knowing how to turn off the
water can prevent additional damage to the facility.

SAFETY IN RECREATION

In the recreation field, there are many risk factors, it is
important to note outstanding practices and innovative
ideas in different areas. Here are a couple of noteworthy
practices from local park districts. In the area of special
events, a pre-event meeting is held where staff reviews and
assembles a binder with essential documents, including a
safety checklist, event schedule, map, key contacts of all
local entities and partners, vendors, and certificates of
insurance. This preparation provides clarity on when and
whom to contact in case of an emergency, support vendors
and groups after events, and provides a comprehensive
reference package for the team.
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AS RISKS CONTINU

PLANS, PROCEDUR
MUST ADAPT ACCO

e

In summer camps, a recreation supervisor can conduct a
location site assessment for an upcoming field trip in
person, via Google Earth or through a 360° tour of the
facility when available. Becoming familiar with the facility
ahead of time makes it easier to adjust counselor
placement, ratios and allows for higher awareness in case
of an emergency. Marketing departments can help create a
template to be used for all future visits for efficiency.

Athletic Programs can pose more challenges than simply
those of personal injury. During a thunderstorm when the
weather system requires participants to clear a field, often
parents are left sitting in their cars waiting for an all clear
from the coach or program supervisor or they assume they
can resume activities after 30 minutes. However, what if
lightning or thunder strikes again? In those cases, the 30-
minute timer resets; some tools can provide this crucial
information to parents. The Perry Weather app offers a
visual countdown and lets participants know when it is
safe to return to the field keeping everyone on the same
page and avoiding frustration for parents and coaches.

MARKETING & IT

As mentioned earlier, it's the collective efforts of all staff
members, not just those in recreation and parks, that
contribute to risk mitigation. Administrative staff can also
play a significant role in various capacities. Utilizing
resources such as OSHA, NIOSH, NFPA, and other
organization standards the marketing department can
develop materials that adhere to a consistent structure and
color theory, promoting cohesiveness and engagement.
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By condensing risk management information into easily
digestible steps, rather than a lengthy manual, aids in
recognition and retention. In the realm of risk
management, marketing expertise goes beyond
embellishment; it involves creating simplified designs using
infographics, charts, and consistent color schemes for
enhanced engagement.

From an IT perspective, risk is undeniable and ever
present, the constant threat of cybersecurity issues such as
phishing exposure, social ongoing threats and network
safety controls are not limited by time and space as it is in
recreation. Conducting regular IT risk and threat
assessments for your organization is crucial. While initial
training is often provided upon hiring, there's a noticeable
lack of ongoing education. The introduction of two-factor
authentication, though perceived as inconvenient by users,
becomes more palatable with a clear understanding of the
associated risk exposure. Another example is to send test
emails to staff, mimicking spam, that they should not
open, their actions will then prompt individual training. To
garner staff support for new safety policies, it's essential to
integrate training and education on password management
systems and use of mobile devices along with periodic
assessments. This approach not only fosters awareness
and prevention but also contributes to embedding these
practices into the organizational culture.
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ALL STAFF

Conducting drills is a vital component of effective risk and
crisis management. Preparedness for natural disasters,
unexpected security threats, and incidents like shootings
requires proactive planning. While having a solid crisis
plan is crucial, its true value often only becomes apparent
during an actual emergency. Drills involving all staff and
relevant entities offer invaluable lessons.

Simulating various scenarios, including the involvement of
different stakeholders, provides diverse perspectives and
tangible experiences for those who might be part of a real-
life situation. By actively engaging in the drill and
establishing a personal connection, handling a crisis
becomes more manageable.

INVOLVING THE COMMUNITY

Consider the reunification drill conducted by the West
Chicago Park District in recent years. It was a collaboration
led by the school district that involved the DuPage County
Office of Homeland Security and Emergency Management,
as well as local authorities, parents, and children. It also
required signage, procedures, instructions on what to do in
each area from set up, to implementation, to onboarding,
and teardown. This collaborative effort generated
meaningful suggestions to enhance the process. Impressed

exclusively in lllinois by:

PLAY
DESIGN
SCAFES

224.324.4597

playdesignscapes.com

by the developed approach, county-level leaders decided to
standardize the reunification process for all school districts.

Maintaining a unified front with consistent language and
processes ensures smooth communication during a crisis.
This initiative sparked a movement that will save lives and
prioritize the safety of students, staff members, and
families. For the park district, it was a valuable opportunity
to take part in this project and contribute to the broader
goal of enhancing community safety.

As risks continually evolve, our plans, procedures, and
processes must adapt accordingly. While safety committees
in all agencies routinely review incident reports, it's
imperative to take an additional step by establishing
SMART goals. These goals serve to minimize risks and
prevent recurring issues, fostering a culture of sharing
insights with the entire staff. Tracking information allows
for measurable success, creating best practices and
standards for future use.

Adopting these proactive measures not only reduces risk
but also mitigates legal and financial issues, resulting in
cost savings. Moreover, collaboration among departments
yields a well- rounded staff with diverse knowledge,
reinforcing their pivotal role in the agency's overall success.
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B egins With Building By Jill Allread, APR, Fellow PRSA
Stronger Community Connections

While serving thousands of people, park districts face potential risks daily.
To lessen the possibility of issues or crises, district leaders conduct detailed
risk assessments to help their team prepare to respond or proactively

address potential threats to the district's operations, facilities and people.
Often overlooked is the underlying risk of damage to a park district's public
reputation when something goes wrong.
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“A game-changing action is
for park district leaders to
plan and proactively build
stronger community ties and
build community pride and
advocates for local parks.”

Public entities supported by tax dollars, including park
districts, are challenged to meet the expectations of a
diverse group of people who differ in age, socioeconomic
status, gender, abilities, race, and personal interests.
This translates into diverging expectations from the
public.

Identifying and working to mitigate potential reputation
risks is critical. However, as much as a park district
prepares for "what if?" scenarios, it is impossible to
anticipate and prepare for every challenging issue. For
example, the increased interest in the court sport of
pickleball has created many competing interests for
amenities and space in park districts striving to
accommodate the new demand. The key is for park
districts to address potential pickleball conflicts before
they become a community issue.

Need for Stronger Relationships,
Engagement

Active engagement with citizens' committees, affiliate
groups, sports teams, garden clubs, silver sneaker groups,
parents, educators and other community stakeholders
helps park districts remain attuned to the community's
expectations and concerns. By asking questions and, most
importantly, by listening to the community's needs, park
districts can anticipate emerging and potential issues.
Addressing these proactively can help mitigate future risks.

Not Communicating is a Risk

Park districts can easily fall into a communications routine
focused primarily on promoting events, programs and
facilities. Residents closely follow the seasonal schedule of
park district programs and lists of special events. However,
do those same residents recognize parks' critical benefits
for the community's physical, mental and psychological
health? Not often enough, which is a missed opportunity.
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By telling compelling

stories, park districts

can shift the residents'
perception from "What's

N in it for me from

Risye parks?" to shared value

Limited resources, experience, and staff time to create and
implement a community engagement communication
strategy is a hurdle for most park districts. Yet, to not
continually communicate the park district's value to the
community is a missed opportunity for creating both short
and long-term benefits.

Mitigating risk includes a consistent communication
strategy and actions that help residents understand and
appreciate the benefits of parks to residents' wellness,
including physical, mental, and social well-being. For
example, promoting a multi-generation walking path
reminds people that the park district prioritizes physical
and psychological wellbeing.

When issues arise for a park district that may draw public
question or criticism, it is often due to the lack of
understanding, unclear expectations, limited financial
resources, or physical space availability. It is not unusual
for park districts to receive criticism from individuals who
claim that, as taxpayers, they deserve specific services or
treatment. While small in number, these critics often
amplify their complaints via social media channels, which
are challenging for park districts to monitor and respond to
due to limited resources.

Late to respond or sounding defensive will exacerbate an
issue that could have been addressed and diffused
communications before problems arise. Our PCI advisors
often work with park district leaders and help their staff
create a strategic communications plan and strategies that
help diversify the park district's communication to reach
key audiences and build a greater understanding of park
programs to engage residents in supporting their parks.
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and appreciation for the
district's benefits.

Navigating Challenges

When challenges arise, how a park district communicates
can significantly impact the outcome of a situation. Criticism
or public apathy, for instance, can stem from a lack of
understanding about the park district's obligation and
limitations as it serves residents. Effective communication
strategies will help bridge this gap, conveying the park
district's value and relevance to the community.

Crafting a compelling narrative that resonates with the
community is essential. This narrative, or story, should
highlight the park district's mission and contributions to
enhancing a higher quality of life. By telling compelling
stories, park districts can shift the residents' perception from
"What's in it for me from parks?" to shared value and
appreciation for the district's benefits.

Two-Way Communication

Two-way communication is vital in building trust and rapport
with the community. Surveys, social media, public forums,
and listening sessions offer invaluable platforms for dialogue,
enabling park districts to gather feedback, understand
community expectations, and adjust their strategies
accordingly.

This ongoing engagement ensures that park districts are seen
as service providers and responsive, dynamic entities that
adapt to changing community needs. It also provides a
mechanism for park districts to clarify their priorities, address
misconceptions, and highlight their contributions to the
community, thereby enhancing their reputation and
mitigating risk.
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Impactful Messages

When developing messages that inform and engage the
public, park districts must articulate their mission and
purpose and the benefits they provide. These messages
should be clear, consistent, and aligned with the district's
values. Also, they should resonate with residents and
reflect an understanding of the community's priorities
and needs. The most effective messages are developed
from listening to residents. While not all will be satisfied,
all will know that the park district wants to hear from
residents.

Moreover, in times of crisis or when addressing potential
risks, these messages must be crafted with care to
ensure they convey empathy, transparency, and a
commitment to action. By being transparent and
proactive in their communications, park districts can
build and maintain trust, even in challenging times.

Building Resilience

Ultimately, the strength of a park district managing risks
and navigating challenges lies in the depth of its
connection with the community residents. This
connection is built on consistent, meaningful
engagement, clear and impactful communication, and a
genuine commitment to serving the community's best
interests.

Park districts that excel in building these relationships
through strategic communications enjoy added public
support crucial in times of crisis. Consider it banking
goodwill and trust that can be built over time with
communications and actions. Having public support can
make the difference between a challenge that becomes a
crisis and one that is managed effectively and
constructively.

By prioritizing community engagement, communicating
strategically, and consistently articulating their mission
and contributions to a community's wellbeing, park
districts can manage risks more effectively and spotlight
their role as a vital, valued pillar of their communities.

Jill Allread, APR, Fellow PRSA, is CEO and a
reputation management counselor at Public
Communications Inc., a woman-owned, national PR
agency in Chicago that works with many park districts
and attractions on public engagement, referendums,
communication strategies, and issues and crisis
management.
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THE WORLD OF AQUATICS

By Jessica Gray, StarGuard ELITE

The aquatic season is quickly approaching and while there are many facilities operating year-round, almost
everyone is gearing up now for the busy summer season. Typically, the biggest focus this time of the year is
hiring and making sure the facilities are properly staffed on all levels. Between all the recruiting, interviews, new
hire paperwork, what else can you and your team do now to minimize risks and prepare for a safe summer? A
great resource for any aquatic facility operator is the Model Aquatic Health Code (MAHC). The MAHC is a great
resource to reference when looking for best practices or guidance for how to safely operate or maintain a facility.
The MAHC is all encompassing, but for the purpose of this article, we'll stick to a few topics to focus on before
opening day: Unsupervised children, documentation, facility inspections, attractions, and training.
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Unfortunately, in the summer of 2023, the aquatic
industry saw several fatal drowning events occur. Many of
these drownings occurred at facilities with a lifeguard on
duty at the time of the incident. An alarming trend
identified was that many of these events involved children
seven and younger swimming unsupervised and
unaccompanied in a pool with a sloping floor that led them
to deeper water. As a result of this trend, it is strongly
recommended that all facilities review their current policies
and procedures and think about ways to prevent this type
of event from occurring at their facility. These types of
reviews should engage not only the operational leadership
team, but also legal counsel, owners, senior leadership,
and insurance company. Many voices should be involved
when discussing a policy and the implementation of best
practices.

At StarGuard ELITE, we have recommended clients
develop unsupervised children procedures that focus in
three main areas: Guest education and awareness, staff
training practices, and monitoring and enforcement.
Education should include posted rules on websites, social
media messages, and signage throughout the facility.
Recommended messages should include something like
“Children must be supervised at all times by an adult
within arm's reach.” Facilities may also consider a guest
orientation highlighting arm's reach supervision and other
key rules when entering a facility or swimming area. This
could be a spiel by staff, video demonstration of rules,
swim test, waiver, or other ways to effectively educate
guests.

Staff must be trained on separated party (“lost child”)
procedures, identifying unsupervised children, and how to
manage the situation of an unsupervised child. Training
should be reinforced through regular meetings and in-
service trainings. Facility supervisors, deck attendants, and
lifeguard staff not currently covering a zone should be

assigned to routinely check designated areas for
unsupervised children and enforce arm's reach supervision.
On-duty lifeguards covering a zone should not be the only
individuals designated with the task of monitoring for
unsupervised children. Both the Model Aquatic Health
Code and the American Academy of Pediatrics support the
importance of adult supervision in the aquatic
environment.

We all understand how important documentation is, but
also how easily it can sometimes be overlooked in Aquatic
Facilities. Your team may be doing everything right; 4
hours of in-service training every month, regularly checking
chemicals, daily facility inspections, internal audits, and
more. The documentation of these activities is critical.

Like many other industries, the aquatics industry has seen
a significant turnover of staff in recent years. During these
transitional periods, it is easy for facilities to become
deficient in their documentation due to items getting lost in
the shuffle of the transitions. If you think your
documentation may be lacking or needs improvement, do
not panic! Not sure where to start? Our recommendation is
to start with your staff training records, including pre-
service, certifications, in-service, and other trainings.
Document date, time, and length of trainings, what topics
were covered and keep a monthly log of each lifeguard's in-
service hours. Physical facility inspections are also an
easy place to start. Create daily checklists to complete
before the facility opens for the day and after closing.
Rescue and emergency response equipment should always
be inspected daily and the bottom of all pools should be
checked and signed off on that they are clear before
opening and after closing. Zone verifications are another
easy piece of documentation to check off. Outdoor facilities
are encouraged to verify their zones at various times of the
day as well as for all staffing levels. Indoor facilities should
complete this activity at various times of the day
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throughout the year. Zone verifications can be an
educational activity to do with your management staff, but
also with your lifeguard team. If you are new to aquatics or
your facility and don't know where to start, reach out to
other aquatic professionals in the area! From my
experience, IAPD/IPRA members love to share and help
each other out.

It's April, and preliminary inspections of seasonal facilities
are starting to happen. If you have a maintenance team,
meet with them, and get involved. Make sure all grates are
in good condition, all underwater lighting is working, and
any items that need to be secured are done so properly. We
know that communities are counting on you to open your
facilities, but it is up to you and your team to make sure
those facilities are safe when they open, and corners
haven't been cut. While facilities are being inspected, be
sure to check slides, diving boards, and any other
attractions. It's always a good idea to review manufacturer
Operations & Maintenance (O&M) manuals. If you don't
have the O&M, reach out to the manufacturer of your
attractions to get the correct manual, and keep it readily
available. These attractions can be the biggest source of
injury or risk at your facility. It's important to thoroughly
inspect any attraction daily, and close them, as necessary.
Proper and frequent training on these attractions is key to
creating both a safe and defensible environment for your
facility.

Training lifeguards can be time consuming, but your
lifeguard certification company likely provides you with
lesson plans, tools, and training to complete an effective
lifeguard course. This isn't always the case with dispatch
and attraction training. Taking the time to properly train
your staff on your attractions will reduce the potential risk
of injury or misuse of an attraction. Dispatchers are
encouraged to give a quick spiel of the rules of the
attraction, appropriately space riders, enforce height and
weight rules, etc. Taking the extra time to train these
individuals will go a long way.

Supervisor (“Head Lifeguard”) training is often overlooked
as well. The MAHC provides great general guidelines for
supervisor training. The nine categories that should be
included in the training are: EAP, Pre-service and In-service
requirements, lifeguard scanning, lifeguard zones, lifeguard
performance evaluation and correction, risk mitigation
strategies and potential hazards, legal issues and
responsibilities, equipment, water quality. We highly
recommend that you go back to your supervisor training
and make sure it includes all nine components.
Additionally, we also encourage everyone to review their
Emergency Action Plan every year. Adjust it as needed and
then practice it with your management and other team
members regularly. Copies should be available for staff to
review as needed. Finally, get your local EMS involved in
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training if you can. Many facilities are completing joint pre-
season training with their local fire, EMS, and police
departments. This type of training gets all the first
responders on the same page and allows everyone to ask
questions and practice a variety of incidents together.

The next couple of months are extremely busy and
important for aquatic professionals to prepare for a safe
summer season. If you're an experienced professional,
taking the time to review and update your documents and
policies and procedures will go a long way in reducing risk
and increasing defensibility. Take the extra time to train
your supervisors and get them involved with your
preseason inspections. If your facility doesn't have great
systems in place, now is the time to start. Make an in-
service schedule, start working on daily checklists, and
verify your zones. If you need help, just ask! Aquatic
Professionals are some of the best risk managers in the
field. We all want to provide a safe environment for our
whole community, but especially the kids. Take the time
now to look at your policy on unsupervised children in your
facility and see if there is a way to make it stronger and
safer. Encouraging parents to be within arm's length of
their children and empowering staff to enforce these
policies may be the most important things you do this
summer.

Improve safety and reduce
energy usage!

Financial incentives for LED lighting include:

* Biking and walking trails
SCAN HERE

e
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* Offices, stairwells and indoor spaces

* Ballfields and outdoor sporting areas
* Park buildings and workshops
* Parking lots

* Gymnasiums, theaters, courts

and pools A
i “Ameren
Request your FREE Energy Consultation ILLINOIS

ENERGY EFFICIENCY
PROGRAM

by scanning the QR code or visiting
AmerenlllinoisSavings.com/Parks.
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PEOPLE & PLACES

Bartlett Park District
Announces New

Executive Director

The Bartlett Park District is
excited to announce Kevin
Romejko as its new executive
director, bringing over 30 years
of experience in the park &
recreation field. His academic
credentials include a BA from
the University of lowa and an
MBA from Keller Graduate School of Management of
DeVry University, laying a strong foundation for his
distinguished career in public service and administration.

During Kevin's career, across various park districts, he has
gained diverse experience and knowledge in finance &
business operations, information technology, human
resources, recreation, facility and risk management. Kevin
has a deep connection to the Bartlett community as his
family previously resided in Bartlett from 2008-2019 and
he was previously an integral part of the district's team
between 2016 and 2020 as the superintendent of
business services.

Before returning to Bartlett, Kevin showcased his
leadership skills as the executive director at Rolling
Meadows Park District. Other accomplishments include
successfully securing over $900,000 in grants from the
Illinois Department of National Resources (IDNR) for park
renovations and collaborating effectively with community
stakeholders, such as the library, on projects like the
StoryWalk installation.

Want to Read More?

Keep up with the latest milestones, new hires, promotions
and award winners in the lllinois park and recreation
industry online. Visit our website, www.lILparks.org, select

IP&R Magazine and then People and Places.

E-mail information and jpegs to wutterback@ILparks.org.

Jpegs should be 300 dpi at about 2 inches tall.

Bartlett Park District
Executive Director

Retirement

Bartlett Park District Executive
Director Rita Fletcher, CPRP,
has announced her retirement
following a distinguished 37-
year tenure with the
organization and nearly four
decades in the field. Starting in
1986 as a recreation
supervisor, Fletcher's journey culminates with her
retirement in May 2024. Throughout her career, she
progressed through various roles including assistant
superintendent of recreation, superintendent of recreation,
and finally, executive director.

During her time as executive director, Rita's exemplary
leadership and dedication propelled the district to
remarkable achievements. These include securing grants
totaling over $3.2 million, successfully advocating for the
passage of an $18 million referendum, and overseeing the
transformation of vital facilities such as Villa Olivia
(introducing the state's first ski hill to a park district) and
the Bartlett Aquatic Center (introducing the state's first
over-water zip line). Under Rita's outstanding leadership,
the park district has received widespread recognition,
earning esteemed accolades such as being selected as a
Gold Medal Finalist by the National Park & Recreation
Association, attaining the esteemed status of an
IPRA/IAPD Distinguished Accredited Agency, and being
honored with the Certificate of Achievement for Excellence
in Financial Reporting from the Government Finance
Officers Association for an impressive 22 consecutive
years.

She has been a committed participant in the Illinois Parks
and Recreation Association (IPRA), the lllinois Association of
Park Districts (IAPD), and the Suburban Park and Recreation
Association (SPRA). Furthermore, she has played vital roles
as an integral member of various committees and boards,
including the Joint Distinguished Agency Committee, the
Bartlett Parks Foundation, and the Northwest Special
Recreation Association Board.
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PEOPLE & PLACES

Gayle Mountcastle Retires from
Park Ridge Park District

After 39 years in the parks and recreation
industry, Gayle Mountcastle has
announced her retirement effective May
31. At the time of her retirement, Gayle
had led the Park Ridge Park District as
executive director for 13 years. She
devoted almost half her career to the Park
Ridge Park District, previously serving six
years as Superintendent of Recreation.
Before joining Park Ridge, she was the
Superintendent of Recreation at both the
Des Plaines and Streamwood Park Districts, and began her
professional career at the Skokie Park District.

During her tenure as executive director, Gayle led major
improvements that resulted in significant growth in facilities,
programs, and the acquisition of open spaces. She worked closely
with legislators, advocating for the district, and successfully acquired
over $5 million in grants for park and facility improvements. Some of
the major initiatives under her leadership included the renovation of
the Centennial Aquatic Center, Maine Park renovation, Prospect Park
land acquisition and development through a $13.2 million
referendum, and most recently, the passing of a $33.4 million
referendum to renovate Oakton Facilities and Park. Her vision
transformed Park Ridge parks into vibrant spaces of joy and
community interaction.

John Shea, Jr. Named Park Ridge

Park District Executive Director
The Park Ridge Park District announced
the selection of John Shea, Jr. as its new
executive director, effective May 1. This
appointment comes as the District
prepares for the retirement of their current
executive director, Gayle Mountcastle, who
is retiring in May.

John brings a wealth of experience to Park
Ridge, having served with distinction since
2021 as the executive director at the DeKalb Park District. In

DeKalb, he oversaw the operations of both an 18-hole and a 9-hole
golf course, an aquatic facility, fitness center, banquet facilities,
community center, museum, and 40 park sites totaling over 700
acres. In his role as the executive director, the district was awarded a
$507,000 OSLAD grant for the replacement of a fully inclusive ADA
playground. Prior to his time in DeKalb, John most recently served for
six years as the Superintendent of Recreation for the Winnetka Park
District where he implemented changes resulting in a $2.5 million
increase in the recreation fund.
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Manager of
Education
e and
‘F' Community
-« Liaison
__ Retires at
Lemont Park

District

After serving the

community of

Lemont for over

36 years, Pam
Carter, manager of education and
community liaison at the Lemont Park
District, announces she will retire in June.

Pam saw the need for early childhood
programs in the community of Lemont and
started as a part-time Lemont Park District

employee in 1988. Pam moved forward in
creating original and imaginative programs
designed for young children. From her
creative ideas to her incredible skill in
planning and implementation, Pam proved
to be a natural in this profession. In 2009,
Pam secured a full-time position heading
up the preschool and early childhood
programs. Under Pam's leadership, the
district's preschool program has become a
community staple, welcoming more than
170 students each year.

During Pam's tenure at the district, she
has also been the main point person for
summer camps, overseen programming
from seniors to gymnastics and played a
key role in creating and implementing
special events as well as the district's
volunteer program and guest services
committee.
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ACCOUNTANTS

Lauterbach & Amen, LLP
Ron Amen
ramen@lauterbachamen.com
668 N. River Rd.

Naperville, IL 60563
www.lauterbachamen.com
630-393-1483

Sikich LLP

Anthony Cervini
anthony.cervini@sikich.com
1415 W Diehl Rd., Suite 400
Naperville, IL 60563
www.sikich.com
630-566-8574

AQUATICS

Halogen Supply Company, Inc.
Rich Hellget
hrhellgeth@halogensupply.com
4653 W. Lawrence Ave.
Chicago, IL 60630-2532
www.halogensupply.com
773-286-6300

Spear Corporation

Sam Blake
sblake@searcorp.com
12966 N. County Rd., 50 W
Roachdale, IN 46172
WWW.Spearcorp.com
765-577-3100

Vortex Aquatic Structures Intl.
Ryan Eccle
sreccles@vortex-intl.com
11024 Bailey Rd., Unit C
Cornelius, NC 28031
www.vortex-intl.com
877-586-7839

ARCHITECTS/ENGINEERS

BFW Engineering & Testing Inc.
Mark Thompson
mthompson@bfwengineers.com
500 S. 17th St.

Paducah, KY 42003
www.bfwengineers.com
270-443-1995

CORPORATE/ASSOCIATE MEMBERS 'APD

Dewberry Architects Inc.
Jeffrey Keppler
jkeppler@dewberry.com
132 N. York St., Suite 2C
Elmhurst, IL 60126
www.dewberry.com
847-841-0587

DLA Architects, Ltd.
Lou Noto
|.noto@dla-Itd.com

2 Pierce PI., Suite 1300
ltasca, IL 60143
www.dla-Itd.com
847-742-4063

Eriksson Engineering Associates
Michael Renner
mrenner@eea-ltd.com

145 Commerce Dr., Suite A
Grayslake, IL 60030-7834
www.eea-ltd.com
847-223-4804

FGM Architects, Inc.

John Dzarnowski
johnd@fgmarchitects.com
1211 W. 22nd St., Suite 705
Oak Brook, IL 60523
www.fgmarchitects.com
630-574-8300

Gewalt Hamilton Associates, Inc.

Tom Rychlik
trychlik@gha-engineers.com
625 Forest Edge Dr.

Vernon Hills, IL 60061-4104
www.gha-engineers.com
847-478-9700

HR Green, Inc.

Ajay Jain

ajain@hrgreen.com

1391 Corporate Dr., Suite 203
McHenry, IL 60050
www.hrgreen.com
815-759-8331

TRIA Architecture

James Petrakos, AlA, LEED AP
jpetrakos@tria-arch.com

901 McClintock Dr., Suite 100
Burr Ridge, IL 60527
630-455-4500
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Wight & Company
Robert ljams
rijams@wightco.com
2500 N. Frontage Rd.
Darien, IL 60561
www.wightco.com
630-739-6644

Williams Architects, Ltd.

Karen Lellios
ktlellios@williams-architects.com
500 Park Blvd., Suite 800
ltasca, IL 60143

630-221-1212

WT Group

Troy Triphahn
ttriphahn@wtgroup.com
2675 Pratum Ave.
Hoffman Estates, IL 60192
www.wtengineering.com
224-293-6333

ATTORNEYS

Ancel Glink

Derke Price
dprice@ancelglink.com
140 S. Dearborn St., 6th Fl
Chicago, IL 60603
www.ancelglink.com
312-782-7606

Ice Miller LLP

Shelly Scinto
shelly.scinto@icemiller.com

200 W Madison St., Suite 3500
Chicago, IL 60606-3417
www.icemiller.com/
312-726-8116

Robbins Schwartz

Steven Adams
sadams@robbins-schwartz.com
190 S La Salle St., Suite 2550
Chicago, IL 60603
www.robbins-schwartz.com
312-332-7760
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CORPORATE/ASSOCIATE MEMBERS

lllinois Association of Park Districts

Tressler LLP

Andrew Paine
apaine@tresslerllp.com
233 S. Wacker Dr., 61st Fl
Chicago, IL 60606
www.tresslerllp.com
312-627-4154

BACKGROUND CHECKS

NCS

David Rye
davidr@ncsisafe.com

1807 Broadway St. NE, #300
Minneapolis, MN 55413
www.ssci2000.com/
802-829-1516

BRONZE PLAQUES/STATUES

Bronze Memorial Company
Rick Gurrieri
bronzememco@gmail.com
1805 Beach St.

Broadview, IL 60155
http://bronzememco.com
773-276-7972

CONSTRUCTION
MANAGEMENT

F.H. Paschen

Caitlin Lahey
clahey@fhpaschen.com
5515 N East River Rd
Chicago, IL 60656
708-475-7169

Frederick Quinn Corporation
Jack Hayes
jhayes@fquinncorp.com
103 S. Church St.

Addison, IL 60101-3746
www.fquinncorp.com
630-628-8500

Henry Bros. Co.

Marc Deneau
mdeneau@henrybros.com
3217 Bellwood Ln

9821 South 78th Avenue
Hickory Hills, IL 60457
www.henrybros.com
708-430-5400
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Lamp Incorporated
lan Lamp
ilamp@lampinc.net
460 N Grove Ave
Elgin, IL 60120
www.lampinc.net
847-741-7220

V3 Companies

Scott Brejcha
Shrejcha@v3co.com
7325 Janes Ave.
Woodridge, IL 60517
www.v3co.com
630-729-6334

W.B. Olson

John Emser
emser@wbo.com
3235 Arnold Lane
Northbrook, IL 60062
847-498-3800

CONSULTANTS

Anthony Roofing - Tecta America
Corey Fratus
cfratus@tectaamerica.com

2555 White Oak Circle

Aurora, IL 60502
www.tectaamerica.com
630-515-5554

aQity Research & Insights, Inc.
Jeff Andreasen
j.-andreasen@agityresearch.com
1330-B Sherman Ave.
Evanston, IL 60201
www.aqityresearch.com
847-424-4171, ext 218

Forvis, LLP

Donna EkI
donna.ekl@forvis.com
1532 S. Surrey Lane
Arlington Heights, IL 60005
www.forvis.com
847-863-3316

ENERGY MANAGEMENT

ComEd Energy Efficiency Program
Chris McCabe
cmccabe@resource-innovations.com
2011 Swift Drive

Oak Brook, IL 60523-1580
www.ComEd.com/PublicSectorEE
630-480-8132

Seven Utility Management Consultants
Dale Snyder

dsnyder@sevenutility.com

7704 Oakridge Rd.

North Little Rock, AR 72116
www.sevenutility.com

501-835-3142

Trane

Jon Dunlap
jon.dunlap@trane.com
7100 South Madison St.
Willowbrook, IL 60527
www.trane.com
630-277-1894

ENTERTAINMENT

Record-A-Hit Entertainment
Katie Morrill
kmorrill@recordahit.com
1380 Brummel Av.e

Elk Grove Village, IL 60007
www.recordahit.com
847-690-1100

EXERCISE EQUIPMENT

Matrix Fitness

Kevin Kingston
kevin.kingston@matrixfitness.com
1600 Landmark Drive

Cottage Grove, WI 53527
www.matrixfitness.com
773-919-7370

FINANCE

Baird Public Finance

Dalena Welkomer
dwelkomer@rwbaird.com
300 East Fifth Ave., Ste 200
Naperville, IL 60563
630-778-9857




Speer Financial, Inc.
Aaron Gold
agold@speerfinancial.com
230 W Monroe, Ste 2630
Chicago, IL 60606
www.speerfinancial.com
312-780-2280

StifelOne

Thomas Reedy
reedyt@stifel.com

N. Wacker Dr., Suite 3400
Chicago, IL 60606
312-423-8245

FLOORING

Sport Court Midwest

Jon O'Boyle
customerservice@courtofsport.com
747 N Church Rd., Suite G10
Elmhurst, IL 60126
www.courtofsport.com
630-350-8652

INSURANCE

Park District Risk Management Agency
(PDRMA)

Brett Davis

bdavis@pdrma.org

2033 Burlington Ave.

Lisle, IL 60532-1646

www.pdrma.org

630-769-0332

INVESTMENTS

PFM Asset Management
Michelle Binns
binnsm@pfmam.com
18 N Greenwood Ave.
Park Ridge, IL 60068
www.pfm.com
312-523-2428

PMA Financial Network, LLC
Courtney Soesbe
csoesbe@pmanetwork.com
2135 City Gate Ln., 7th Fl
Naperville, IL 60563
www.pmanetwork.com
630-657-6421

CORPORATE/ASSOCIATE MEMBERS 'APD

LAND PRESERVATION

ILM Environments

Lisa Woolford
Iwoolford@ilmenvironments.com
110 Le Baron St.

Waukegan, IL 60085
www.ilmenvironments.com
847-244-6662

Openlands

Gerald Adelmann
jdigiovanna@openlands.org

25 E Washington St., Suite 1650
Chicago, IL 60602
www.openlands.org
312-863-6250

LANDSCAPE ARCHITECTS

Confluence

Craig Soncrant
csoncrant@thinkconfluence.com
307 N Michigan Ave. #601
Chicago, IL 60601
312-663-5494 x809

Hitchcock Design Group

Bill Inman
binman@hitchcockdesigngroup.com
22 E Chicago Ave., Suite 200

APO Box 5126

Naperville, IL 60540
www.hitchcockdesigngroup.com
630-961-1787

JSD Professional Services, Inc.

Lori Vierow

lori.vierow@jsdinc.com

1400 East Touhy Avenue, Suite 215
Des Plaines, IL 60018-3339
www.jsdinc.com/

312-644-3379
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LANDSCAPE
SERVICES/SUPPLIES

Balanced Environments, Inc.

Norm Kleber
nkleber@balancedenvironmentsinc.com
17950 W. IL Rte. 173

Old Mill Creek, IL 60083
www.balancedenvironmentsinc.com
847-693-9348

Kankakee Nursery Co.

Pete Worth
petew@kankakeenursery.com
PO Box 288

Aroma Park, IL 60910
779-937-9358

McGinty Bros., Inc. Lawn & Tree Care
Brian McGinty
brian@mcgintybros.com

3744 E Cuba Rd

Long Grove, IL 60047
www.mcgintybros.com
847-438-5161

LIGHTING

Shinetoo Lighting USA LLC
Lucy Lee
lucy@shine2sportslighting.com
708 Armstrong Dr.

Buffalo Grove, IL 60089
www.shine2sportslighting.com
847-899-1678

MAINTENANCE PRODUCTS

Buck Services, Inc.
Amanda Laughlin
amanda@buckservices.com
401 Industrial Dr. West
Chicago, IL 60185
www.buckservices.com
302-876-8184

Midwest Mechanical

Chad Powell
Chad.powell@midwestmech.com
801 Parkview Blvd.

Lombard, IL 60148
847-561-3335
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CORPORATE/ASSOCIATE MEMBERS
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PARKS AND PLAYGROUNDS

Cunningham Recreation
Michele Breakfield
michele@cunninghamrec.com
2020 Calamos Court, Ste 200
Naperville, IL 60563
www.cunninghamrec.com
800-438-2780

Kompan

Tiffanie Sperling
tifspe@kompan.com
24307 Apple Tree Ln.
Plainfield, IL 60585
www.kompan.com
331-260-2821

NuToys Leisure Products
Sheilah Wasielewski
sheilahw@nutoys4fun.com
915 Hillgrove

LaGrange, IL 60525
www.nutoys4fun.com
708-579-9055

Team REIL Inc.
John Cederlund
john@getreil.com
17421 Marengo Rd.
Union, IL 60180
www.getreil.com
888-438-7345

SAFETY PROGRAMS

lllinois Public Risk Fund
Robert Buhs

rbuhs@iprf.com

7851 W. 185th St., Suite 101
Tinley Park, IL 60477-6296
www.iprf.com

708-429-6300

SHELTERS

Norwalk Concrete Industries
Dalton Vaughan
dvaughan@nciprecast.com
80 Commerce Dr.

Norwalk, OH 44857
www.nciprecast.com
800-733-3624
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SITE FURNISHINGS

Anything Weather Communications, Inc.

Gregg Potter
gregg@anythingweather.com
77806 Flora Rd., Suite B
Palm Desert, CA 92211
www.istrikealerts.com
760-459-2079

iZone Imaging

Stephnie Coufal
scoufal@izoneimaging.com
2526 Charter Oak Dr., Suite 100
Temple, TX 76502-4863
www.izoneimaging.com
254-314-8249

Larson Equipment Company
Dave Dillon
ddillon@larsoncompany.com
1000 E State Pkwy - Unit F
Schaumburg, IL 60173
www.larsoncompany.com
847-705-0460

Signarama Buffalo Grove
Yav Boziloff
sales@signsofchicago.com
350 Lexington Dr.

Buffalo Grove, IL 60089
www.signsofchicago.com
847-215-1535

SURFACING MATERIALS

ForeverLawn Chicago

Justin Lettenberger
justin@chicago.foreverlawn.com
3438 Colony Bay Dr.

Rockford, IL 61109-2560
www.foreverlawnchicago.com
779-368-0251

TECHNOLOGY

Tiny Mobile Robots

Drew Carl
dc@tinymobilerobots.com

1634 Cobb International Blvd. NW
Kennesaw, GA 30152
888-811-8444

UKG

Mark Cline
mark.cline@ukg.com
4645 Boulevard Place
Indianapolis, IN 46208
317-910-2167

TRANSPORTATION

Monroe Truck Equipment

Rosie Katzenberger
rkatzenberger@monroetruck.com
1051 W. 7th St.

Monroe, WI 53566
www.monroetruck.com
608-329-8112

WEB DEVELOPMENT

McDaniels Marketing

Randall McDaniels
rmcdaniels@mcdmarketing.com
11 Olt Ave.

Pekin, IL 61554
www.mcdanielsmarketing.com
309-346-4230

Please contact Alan Howard at
ahoward@ilparks.org for updates or changes
to your corporate member listing.




AQUATICS

AQUA PURE ENTERPRISES, LLC.
Deborah Todnerver

1404 Joliet Rd. Ste A

Romeoville, IL 60446
apei@aquapure-il.com
630-771-1310 PH
aquapure-il.com

BURBACH AQUATICS
Roger Schamberger
5974 Highway 80 S.
Platteville, W1 53818
baae@centurytel.net
608-348-3262 PH
burbachaquatics.com

CHICAGOLAND POOL MANAGEMENT
Leslie Clark

1612 Ogden Ave

Lisle, IL 60532
kurtis.bailey@chicagoland-pmg.com
630-689-9999 PH
chicagoland-pmg.com

JEFF ELLIS AND ASSOCIATES, INC.
Joe Stefanyak

PO Box 2160

Windermere, FL 34786
joe.stefanyak@ijellis.com
407-401-7120PH

jellis.com

JUST IN TIME POOL & SPA
Michael Butkovichs

148 Eisenhower Lane N.
Lombard, IL 60148
justintimepool@yahoo.com
312-622-2223 PH

SPEAR CORPORATION
Brian Spear

12966 N County Road 50 W
Roachdale, IN 46172-9538
bspear@spearcorp.com
765-522-1126 PH
spearcorp.com

VORTEX AQUATIC STRUCTURES
INTERNATIONAL

Scott Stefanc

11024 Bailey Road, Suite C
Cornelius, NC, 28031
sstefanc@vortex-intl.com
877-586-7839 PH
vortex-intl.com

ILLINOIS

PARK & RECREATION ASSOCIATION

IPRA COMMERCIAL MEMBERS @

BUILDING & CONSTRUCTION

BID EVOLUTION

Steve Kulovits

1905 Sequoia Dr.

Suite 201

Aurora, IL 60506
stevek@bidevolution.com
630-450-8360 PH
bidevolution.com

CONCRETE POLYFIX
Steve Kulovits

150 Stevens Dr.

lowa City, IA 52240
adam@concretepolyfix.com
309-761-6398 PH
concretepolyfix.com

FREDERICK QUINN CORP
Jack Hayes

103 S. Church St.
Addison, IL 60101
jhayes@fquinncorp.com
630-628-8500 PH
fquinncorp.com

F.H. PASCHEN

Caitlin Lahey

5515 N East River Rd
Chicago, IL 60142
clahey@fhpaschen.com
773-444-3474 PH
fhpaschen.com

INTEGRAL CONSTRUCTION INC.
Christopher Osinski

320 Rocbhaar Drive

Romeoville, IL 60446
cosinski@buildintegral.com

LAMP INCORPORATED
lan Lamp

460 N. Grove Avenue
Elgin, IL 60120
ilamp@lampinc.net
847-741-7220 (305) PH
lampinc.net

COMMUNITY ASSOCIATION

APPLE CANYON LAKE PROPERTY
OWNERS ASSOCIATION

Ashlee Miller

14A157 Canyon Club Dr

Apple River, IL 61001-9576
Ashlee.Miller@applecanyonlake.org
815-492-2238 PH
applecanyonlake.org

COOPERATIVE PURCHASING

SOURCEWELL

Jon Henke

202 12th Street NE

PO. Box 219

Staples, MN 56479
Jon.henke@sourcewell-mn.gov
218-541-5102 PH
sourcewell-mn.gov

ENERGY MANAGEMENT

COMED

Amy Populorum

2011 Swift Dr

Oak Brook, IL 60523-1580
Amy.Populorum@ComEd.com
630-891-7430 PH
comed.com

ENTERTAINMENT & EVENT
SERVICES

BASS/SCHULER ENTERTAINMENT
Mia Bass

4055 W Peterson Ave, Ste 206
Chicago, IL 60646-6183
info@bass-schuler.com
773-481-2600 PH
bass-schuler.com

GO APE!

Jacqueline Otto

1100 Ogden Ave.

Western Springs, IL 60558
jacqueline.otto@goape.com
224-762-8657

goape.com

LAKE GENEVA CRUISE LINE
Susan Schindler

812 Wrigley Drive, PO. Box 68
Lake Geneva, WI 53147
susan@glcl.net
262-248-5642 PH
cruiselakegeneva.com

PYROTECNICO
Jonathan Gesse

PO. Box 302

Kingsbury, IN 46345
Jgesse@pyrotecnico.com
219-393-5522 PH
pyrotecnico.com
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THE FORGE ADVENTURE PARKS
Jeremie Bacon

340 River St.

Lemont, IL

60439-7227
info@theforgeparks.com
630-326-3301 PH
theforgeparks.com

FINANCE

5/3 FIFTH THIRD BANK
Sean Patrick Durkin
1151 State St.

Lemont, IL 60439-4200
Sean.Durkin@53.com
630-297-5987 PH
53.com

BMO HARRIS BANK
Robert Santore

111 W Monroe St 5E
Chicago, IL 60603
robert.santore@bmo.com
bmo.com

LAUTERBACH & AMEN, LLP
Ron Amen

668 N. River Road
Naperville, IL 60563
ramen@lauterbachamen.com
630-393-1483 PH
lauterbachamen.com

SPEER FINANCIAL

Aaron Gold

230 W. Monroe Street, Suite 2630
Chicago, IL 60606
agold@speerfinancial.com
312-780-2280 PH
speerfinancial.com

STIFEL

Tom Reedy

70 West Madison St. Suite 2400
Chicago, IL 60602
reedyt@stifel.com
312-423-8245 PH

stifel.com

WINTRUST FINANCIAL CORPORATION
Aimee Briles

9700 W. Higgins Road 4"Floor
Rosemont, IL60018
abriles@wintrust.com

630-560-2120 PH

wintrust.com
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EQUIPMENT

TURF RENOVATION MACHINERY, INC.
Roy J Klopping

19858 Eyota Rd

Apple Valley, CA 92308
RoyJKlopping@yahoo.com
562-696-5780 PH
turfrenovationmahinery.com

LANDSCAPE
SERVICES/SUPPLIES/DESIGN

GLI, Inc.

Bridget Clark

1410 Mills Rd

Joliet, IL 60433
bridget@georgeslandscaping.com
815-774-0350 PH

GREEN-UP

Bernard Schroeder
23940 Andrew Road
Plainfield, IL 60585
sandy@green-up.com
815-372-3000 PH
green-up.com

FOREVER GREEN TURF CARE/SHADES
OF GREEN TURF SUPPLY

Scott Basnett

12531 Cedar Lake Rd

Crown Point, IN 46307
laura@forevergreenlc.com
219-365-6778 PH

forevergreenlc.com

REINDERS

Andrew Semancic
W227N6225 Sussex Rd
Sussex, WI 53089
asemancik@reinders.com
800-782-3300 PH
reinders.com

THE DAVEY TREE EXPERT COMPANY
Mandy McCauley

1375 E Woodfield Rd., Ste 204
Schaumburg, IL60173-5424
mandy.mccauley@davey.com
630-422-1870PH

davey.com

THE MULCH CENTER

Jim Seckelmann

21457 N. Milwaukee Avenue
Deerfield, IL 60015
jim@mulchcenter.com
847-459-7200 PH
mulchcenter.com

LIGHTING

MUSCO SPORTS LIGHTING
Nick Mauer

100 1st Ave W

Oskaloosa, 1A 52577-3244
nick.mauer@musco.com
800-825-6030 PH
musco.com

SHINETOO LIGHTING USA, LLC
Lucy Lee

708 Armstrong Dr

Buffalo Grove, IL 60089
sales@shine2sportslighting.com
224-567-8070 PH
shine2sportslighting.com

MARKETING &
COMMUNICATIONS

EXCEL AERIAL IMAGES, LLC
Eric Lee Wilson, CPRP

1137 E. Woodrow Ave

Lombard, IL60148
ericlee@excelaerialimageslic.com
224-775-4623 PH
excelaerialimages.com

PCI - PUBLIC COMMUNICATIONS INC.
Jackie Rachev

1 E Wacker Dr 24th Floor

Chicago, IL 60601

lets_talk@pcipr.com

312-558-1770 PH

jrachev@pcipr.com

PARKS & PLAYGROUNDS

CUNNINGHAM RECREATION
Michele Breakfield

2020 Calamos Court, Suite 200
Naperville, IL 60563
michele@cunninghamrec.com
800-438-2780 PH
cunninghamrec.com

FIELDTURF USA, INC.
Jonathan Huard

175 N. Industrial Blvd NE
Calhoun, GA 30701
jonathan.huard@fieldturf.com
630-474-9817 PH
fieldturf.com

ILLINOI!
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NUTOYS LEISURE PRODUCTS
Sheilah Wasieleweski

PO Box 7075

Westchester, IL60154
play@nutoys4fun.com
800-526-6197 PH
https://www.nutoys4fun.com

PLAY DESIGN SCAPES
Gina Wilch

352 Cedar Ln

Elk Grove Village, IL60007
gina@playdesignscapes.com
224-324-4597 PH
playdesignscapes.com

PLAY ILLINOIS
Mike Maloney

310 N Grant St
Westmont, IL 60559
Mike@playil.com
844-222-9990 PH
info@playil.com

PLAY & PARK STRUCTURES
Patrick Puebla

3602 - 37th Ave., #4
Moline, IL 61265
ppuebla@playandpark.com
573-631-1968 PH
playandpark.com

PLANNING & DESIGN

BACON FARMER AND WORKMAN
ENGINEERING & TESTING INC.
Mark Thompson

500 S 17th St

Paducah, KY 42003-2819
mthompson@bfwengineers.com
270-443-1995 PH
https://bfwengineers.com

CONFLUENCE

Craig Soncrant

307 N. Michigan Ave., #601
Chicago, IL 60601
csoncrant@thinkconfluence.com
312-663-5494 PH
thinkconfluence.com

DEWBERRY ARCHITECTS INC.
Daniel Atilano

132 N York St

Elmhurst, IL60126-3079
datilano@dewberry.com
847-841-0571 PH
dewberry.com

ILLINOIS

PARK & RECREATION ASSOCIATION

IPRA COMMERCIAL MEMBERS @

DLA ARCHITECTS, LTD.
Lou Noto

2 Pierce PI., Ste 1300
Itasca, IL 60143-3155
|.noto@dla-Itd.com
847-742-4063 PH
dla-Itd.com

ENGINEERING RESOURCE ASSOCIATES
Kenneth N. Anderson Jr.

35701 West Avenue Suite 150
Warrenville, IL 60555-3264
kanderson@eracounsultants.com
630-393-3060 PH

eracounsultants.com

FEHR GRAHAM

Pat Kelsey

230 Woodlawn Ave
Aurora, IL 60506-5194
pkelsey@fehrgraham.com
630-423-0482 PH
fehrgraham.com

FGM ARCHITECTS

John Dzarnowski

1211 W. 22" Street, Suite 705
Oakbrook, IL 60523
johnd@fgmarchitects.com
630-574-8300 PH
fgmarchitects.com

GEWALT HAMILTON ASSOCIATES
Michael Shrake

625 Forest Edge Drive

Vernon Hills, IL 60061
mshrake@gha-engineers.com
847-478-9700 PH
gha-engineers.com

HITCHCOCK DESIGN GROUP

Bill Inman

225 W. Jefferson Ave

Naperville, IL 60540
binman@hitchcockdesigngroup.com
630-961-1787 PH
hitchcockdesigngroup.com

JSD PROFESSIONAL SERVICES, INC.
Lori Vierow

1400 E Touhy Ave Ste 215

Des Plaines, IL 60018-3339
lori.vierow@jsdinc.com
630-362-6681 PH

jsdinc.com

PLANNING RESOURCES INC.
Darrell Garrison

913 Parkview Blvd

Lombard, IL 60148-3267
dgarrison@planres.com
630-668-3788 PH
planres.com

SMITHGROUP, LLC

Gregg Calpino

35 E. Wacker Drive, Suite 900
Chicago, IL 60601
gregg.calpino@smithgroup.com
312-596-9833 PH
smithgroup.com

WIGHT & COMPANY
Robert ljams

2500 N. Frontage Road
Darien, IL 60561
rijams@wightco.com
630-739-6644 PH
wightco.com

WILLIAMS ARCHITECTS

Karen T. Lellios

500 Park Blvd.

Suite 800

Itasca, IL 60143
ktlellios@williams-architects.com
630-221-1212 PH
williams-architects.com

PROFESSIONAL SERVICES

ANCEL GLINK DIAMOND BUSH
DICIANNI & KRAFTHEFER P.C.
Robert Bush

140 S. Dearborn Street 6th Floor
Chicago, IL 60603
rbush@ancelglink.com
312-604-9105 PH
ancelglink.com

BERRYDUNN

Dannielle Wilson

100 Middle St

4th Floor East Tower
Portland, ME 04101
DWilson@BerryDunn.com
207-842-8121 PH
berrydunn.com

HR SOURCE
Christopher Schneider
3025 Highland Parkway
Suite 225

Downers Grove, IL60515
cschneider@hrsource.org
630-963-7600x232 PH
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ILLINOIS PUBLIC RISK FUND
Robert Buhs

7851 W. 185th Street Suite 101
Tinley Park, IL 60477
rbuhs@iprf.com

708-429-6300 PH

iprf.com

PDRMA

Brett Davis

2033 Burlington Avenue
Lisle, IL 60532
bdavis@pdrma.org
630-769-0332 PH
pdrma.org

SIGNAGE

CRAIG MILLER BENCHMARK IMAGING
AND DISPLAY

Craig Miller

221 Lively Bivd

Elk Grove Village, IL 60007
craig@benchmarkimaging.com
847-290-0002 x207 PH
Benchmarkimaging.com

IZONE IMAGING

Brad Huckabay

2526 Charter Oak Dr Suite 100
Temple, TX 76502
bhuckabay@izoneimaging.com
888-464-9663 PH
izoneimaging.com

SIGNARAMA

Yav Boziloff

350 Lexington Dr.
Buffalo Grove, IL 60089
don@terrabilt.com
847-215-1535 PH
signsofchicago.com

TERRABILT INC.

Donald Meeker

532 N State Rd.

Briarcliff Manor, NY 10510
don@terrabilt.com
914-341-1500 PH
terrabilt.wolfenwicked.com

SUPPLIES

CHALLENGER TEAMWEAR
Alan Foy

8263 Flint

Lenexa, KS 66214
afoy@challengerteamwear.com
954-646-0211
challengerteamwear.com
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FEDERAL SUPPLY USA
Chad Read

1171 S Northpoint Blvd
Waukegan, IL 60085
cread@federalsupply.com
847-623-1310
federalsupply.com

TECHNOLOGY SOLUTIONS

AMILIA

Mike Ellis

1751 Rue Richardson, #3
105

Montreal, Quebec H3
Montreal QC H3K 1G6
Marketing@amilia.com
1-877-343-0004 PH
Amilia.com

CIVICREC

Nick Glasgow

302 S 4th St, Ste 500
Manhattan, KS 66502-6410
Nicholas.glasgow@civicplus.com
785-370-7328 PH
civicplus.com

KAIZEN LABS

John Puma

453 S Spring St. Ste 400 PMB
Los Angeles, CA 90013
partners@kaizenlabs.co
408-623-7000 PH
kaizenlabs.co

KUVRR

Sanjeev Arora

2700 Patriot Blvd. Suite 250
Glenview, IL 60026
saneev@kuvrr.com

774 4 Safety PH
http://www.kuvrr.com

MYREC.COM RECREATION SOFTWARE
Colleen Kinkade

PO Box 16997

Salt Lake City, UT 84116
info@myrec.com

802-465-9732 PH

myrec.com

OUTDOORLINK INC.
David Ramirez

3058 Leeman Ferry Rd SW
Huntsville, AL 35801
dave@outdoorlink.com
256-885-9768 PH
Outdoorlink.com

PRODUCTIVE PARKS LLC
Steve Dittemore

674 Rochelle Terrace
Lombard, IL 60148
Steve@productiveparks.com
630-765-4252 PH
productiveparks.com

RAM COMMUNICATIONS INC.
Rob McCoy

2720 S River Rd., Ste 152
Des Plaines, IL 60018-4111
info@ramcomminc.com
847-358-0917 PH
ramcomminc.com

SYSTEMS CABLING SOLUTIONS INC.
Michael Rashow

8523 N Ottawa Ave

Niles IL 60053
michael.rashow@scschi.com
773-395-48052 PH

SCSCHI.COM

TYLER TECHNOLOGIES, INC.
Katie Caton

5101 Tennyson Pkwy

Plano, TX 75024-3525
katie.caton@tylertech.com
207-518-4745 PH
tylertech.com

UKG SOLUTIONS

Mark Cline

101 W Washington St # 900
Indianapolis IN 46204
mark.cline@ukg.com
317-910-2167 PH
tylertech.com

VERMONT SYSTEMS, INC.
David Wirtz

12 Market Place

Essex Junction, VT 05452
davew@vermontsystems.com
802-276-5447 PH
vermontsystems.com

WEB DEVELOPMENT

A5 BRANDING & DIGITAL

John Harris

1 North La Salle Street, 47th Floor
Chicago, IL 60602
jharris@abinc.com
708-227-5313 PH

abinc.com
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IAPD Energy Partner

YOUR ADVOCATE FOR REAL TIME COMPETITIVE OFFERS FROM LEADING SUPPLIERS

SRERVAERN ,A‘ D

Utility Management Consultants, Ltd. lllinois Association of Park Districts

“REE N
rrr \j

“Seven Utility Management Consultants has
// * greatly benefited our park district during
——— these tough economic times. Our park district
L has realized substantial natural gas and e

electricity savings because of the services

! ! that Seven provides. Thank you for making
ty-com this opportunity available to IAPD member
- : ~  agencies.”

-Oakbrook Terrace
Park District
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Constellation Telecom delivers
an economical telecom
experience to your park
district.Office phones,
connectivity, networking,

Si m pl |f UCaas, SIP trunks, contact

g * center, POTS lines,

point-to-point circuits.All
from one reliable source.One
attentive point of contact.AND
SPECIAL RATES THAT HAVE
BEEN OBTAINED FOR IAPD

MEMBERS.That’s business
telecom, simplified.

constellation (630) 581-7337 / (630) 673-5522 (mobile)
TELECOM bill @constellationtelecom.com




